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EXECUTIVE SUMMARY 
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This report is provided to the Board of Directors for information only 
and provides an informational update on current and planned initiatives 
in support of the current e-ticketing pilot 

 
• E-ticket sales continue their growth momentum since pilot launch in 

July, offering a welcome convenience for customers to pre-plan 
 

• Pilot provides a convenient pre-planned purchase option, proving to 
be a desirable customer experience for seniors, event and weekend 
travel 
 

• Next for the pilot - increased event-based ticketing options, further 
integration with GOtransit.com and using tests on the platform to 
inform future options 
 

RIDERSHIP INITIATIVES 



E-TICKETING, A FIRST FOR GO TRANSIT 
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• E-ticketing pilot launched in July 

• Convenient pre-purchase options for infrequent GO riders 

• Events and promotions on GOtransit.com driving to e-tickets 

• Links to e-ticketing integrated through Digital Tools on 
GOtransit.com 

• Removing barriers for occasional riders to get on GO 

 

RIDERSHIP INITIATIVES 

E-ticket sales continue their growth momentum, offering a welcome convenience  

for customers to pre-plan 

Promotions driving to 
e-ticketing 

GOtransit.com 
integration 



E-TICKETING PILOT, MARKETING AND CUSTOMER COMMUNICATIONS SUPPORT 

4 RIDERSHIP INITIATIVES 



WEEKEND, ROUND-TRIP AND SENIOR TRAVEL WITH E-TICKETS 
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• Since launch, e-ticketing sales have shown weekly growth, with uplift tied to major events  

• E-tickets make off-peak travel more convenient, with 43% of sales on Friday and Saturday 

• Senior’s use of the platform greater than anticipated 

• A convenient round-trip travel option, 64% 
l 

 

 

 

RIDERSHIP INITIATIVES 

E-ticketing pilot provides a convenient pre-planned purchase option, proving to be a desirable 
customer experience for seniors, event and weekend travel 
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WHAT’S NEXT 
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• Santa Claus Parade launch of Adult pass product, with more event-based ticketing to come 

• Further integration with GOtransit.com trip planning tools  

• E-ticketing pilot testing will help to inform future pricing options and PRESTO digital ticketing 

RIDERSHIP INITIATIVES 

More event-based ticketing options, powered by e-ticketing pilot 

GOtransit.com Fare 
Calculator integration 
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