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RECENTLY WE HAVE REACHED A NEW MILESTONE OF ACHIEVING 72% GO RIDERSHIP RECOVERY, HIGHEST
SINCE PRE-PANDEMIC:

• Weekend ridership at 105%

• Off-peak weekday ridership is recovering at 73.8% 

KEY DRIVERS OF INCREASED LEISURE & COMMUTER RIDERSHIP INCLUDE SERVICE CHANGES, DEMAND 
GENERATING CUSTOMER PROGRAMS, NEW DIGITAL PLANNING TOOLS, AND NEW WAYS TO PAY:

• New GO Transit website improves trip planning and helps connect customers to key destinations

• Gen Z campaign reaching Youth & Post Secondary students supported recovery at 110%

• In May, contactless debit payment for GO and 905 Transit agencies was launched with over 1.2M taps

LOOKING TO THE SUMMER, WE ARE FOCUSED ON LEISURE TRAVEL, EVENT PARTNERSHIPS, FESTIVALS
AND PROGRAMS TO ENHANCE THE CUSTOMER EXPERIENCE:

• Pride, Boots & Hearts, Taste of Asia, Khalsa Day, Caribbean Carnival and the CNE 

• Partnerships with Turo, Blue Jays and Collision Conference

• New GO Wi-Fi movie/TV content and increased wi-fi data

IN APRIL, GO TRANSIT RIDERSHIP RECOVERY INCREASED TO 63% & UP EXPRESS AT 76%.  MOMENTUM CONTINUES 
INTO SPRING, NOTABLY ON WEEKENDS, FOR SPECIAL EVENTS, FESTIVALS TO KEY TOURIST DESTINATIONS
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