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COMMUNICATIONS SNAPSHOT: JUNE TO SEPTEMBER 2024
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COMMUNITY ENGAGEMENT SNAPSH

753 Outreach Events

11 public meetings, 539 pop-up
information sessions and 203
canvasses with 27,360 doors

knocked

56,732 Customer-Resident
Interactions

975 public meeting attendees,
48,917 interactions at information
sessions and 6,840 conversations at
the door

412 stakeholder meetings

472,570 construction notices
delivered to the door and through
email

2,131 direct emails and phone calls
with customer-residents
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CASE STUDY:

Hazel McCallion LRT
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NAVIGATING CONSTRUCTION

Scarborough Subway
\ Extension
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68,000+ impressions 134,000+ impressions

1,200+ clicks 1,300+ shares

o 300+ shares 37,872

| construction notices mailed
36,098

construction notices mailed 895 interactions at

6 targeted pop-ups
215 interactions

at 3 targeted pop-ups 581

doors knocked

+8 point rise in positive
impressions for Hazel
McCallion Line
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CASE STUDY: EXPLAINING CONSTRUCTION

We continued to roll out our integrated strategy to explain construction, including recent video content on piling and
on-the-ground efforts from our community engagement teams to explain our work to customer-residents.

Community Engagement teams
shared piling information at:
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